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German wine market is ... D)~ Geisenheim

University

Nr. 1
Nr. 1
Nr. 4
Nr. 10

Oy imports 16 Mio. hl
oy sparkling wine consumpt. 4 |/ head
oy total wine consumption 20— 21 Mio. hl

oy wine production 9,5 Mio. hl

turnover retail level 7,0 Bill. €

No wine tax (= EU wine tax: 0), only VAT,

no limitation on trade: liberal




Economic situation in the
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_ _ Geisenheim
German wine business University
... change to the previous year, Saldo +/- in %,
Questionnaire from 150-200 companies, 1,5-1,8 Bill. €
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Source: Institut flr Betriebswirtschaft und Marktforschung der Hochschule Geisenheim
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Consumption of alcoholic beverages Geisenheim
N Germany University
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*) Vorlaufig, a) Schatzung. - b) Einschl. Wermut- und Krauterwein (ohne Schaumwein); c) einschl. Spirituosen-Mischgetrénke
** bis 1990 nur BRD, ab 1995 Deutschland gesamt,
Source: ifo Institut und M. Breitenacher (auf der Grundlage von Daten der Branchenverbande).



Wine- and sparkling wine market  Jorbobnaon

(total) in Germany University
Wine Production , Stocks, Export, Import, Consumption in Mio. hl

Mio. hl
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1) Wirtschaftsjahre 1.9. — 31.8.; 2) ab 1990/ einschl. der neuen Bundeslander; 3) ab der Periode 00/01 erstreckt sich das Wirtschaftsjahr vom
1.8. bis 31.7. , 4) Umstellungseffekt durch Einfihrung des Binnenmarktes

Source: Weinmarktbilanz des Deutschen Weinbauverbandes und des Statistischen Bundesamtes, * estimation
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Still wine consumption Geisenheim
University

by color and origin

Mio. hl
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——\Wein gesamt —A—Weil3wein —O—Deutscher WeiRwein ——Rot-/Roséwein —{~Deutscher Rot-/Roséwein
Total wine White Wine German White Wine Red/Roséwine German Red/Roséwine

1) bis 1990 BRD, ab 1994/95 Deutschland gesamt,
Source: eigene Berechnungen und Daten der Weinmarktbilanz des Deutschen Weinbauverbandes und * Schéatzung 9
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Wine import to Germany: categories

(Volume)
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University

Mio. hl
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12,0
10,0 Tafelweine 4/&0_0
1 A
) Rot-u. Roséwein
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401 M
2,0 7 .——." = Qualitatsweine, u. a.
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Table Wine Quality Wine White Wine Red Wine Wine Total

1) Umstellungseffekt der statistischen Erfassung durch den Wegfall der Importformalitdten an den Grenzen

(nach Einfihrung des Binnenmarktes).
Source: Statistisches Bundesamtes, Aul3enhandel, Fachserie 7 und * Schatzungen
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Wine import to Germany: (Volume) Geisenheim
in bottles and bulk ARELE

Mio. hl
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1) Umstellungseffekt der statistischen Erfassung durch den Wegfall der Importformalitdten an den Grenzen
(nach Einfihrung des Binnenmarktes).
Source: Statistisches Bundesamtes, Aul3enhandel, Fachserie 7 und * Schatzungen 12



Wine import to Germany: countries
(volume)
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Source: Quelle: Statistisches Bundesamtes, Aul3enhandel, Fachserie 7
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Import of bottled wines to Germany (volume) 'O’ Geisenheim
University
Mio. hl
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=>=Tafelwein weifl =4=Tafelwein rot/rosé =O=Qualitatswein weil =&-Qualitatswein rot/rosé
Table Wine white Table Wine red/rosé Quality Wine white Quality Wine red/rosé

1) Umstellungseffekt der statistischen Erfassung durch den Wegfall der Importformalitaten an den Grenzen (Einfihrung des

Binnenmarktes).
2) geschatzter Wert aufgrund erforderlicher Korrekturen wegen falscher Zuordnung bei Meldungen.
Source: Statistisches Bundesamtes, Aul3enhandel, Fachserie 7, * Schatzungen
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Import of bulk wines to Germany (volume) Geisenheim
University
Mio. hl
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1) Umstellungseffekt der statistischen Erfassung durch den Wegfall der Importformalitaten an den Grenzen (Einfihrung des
Binnenmarktes).

2) geschatzter Wert aufgrund erforderlicher Korrekturen wegen falscher Zuordnung bei Meldungen. 15
Source: Statistisches Bundesamtes, Aulienhandel, Fachserie 7; * estimation
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Import of bulk wines to Germany (value/l) Geisenheim
University
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1) Umstellungseffekt der statistischen Erfassung durch den Wegfall der Importformalitdten an den Grenzen (Einfihrung des
Binnenmarktes).
Source: Statistisches Bundesamtes, Aul3enhandel, Fachserie 7, * estimation 16



¥ Hochschule

-O' Geisenheim

University

Export of wine from Germany



¢ Hochschule

Export of wine from Germany Geisenheim

University
(Volume und Value)
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Source: Statistisches Bundesamtes, Auf3enhandel, Fachserie 7 und * vorlaufige Daten
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Wine export from Germany
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(nach Einfihrung des Binnenmarktes).
Source: Statistisches Bundesamtes, AufRenhandel, Fachserie 7 und * estimation

19




¥ Hochschule

-O' Geisenheim

University

Structure of the wine industry in Germany
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Wine regions in Germany: Geisenheim

_ _ University
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Key figures of the wine production Geisenheim
University
Mio. hl
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Source: Statistisches Bundesamt, * estimation



Development of the cultivated grape surface
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for white wine varieties in Germany University
30
25 | - -
Riesling
XX
20 - X
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% Muller-Thurgau
T 15 T O
@, —
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o
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~ .
Kerner 4 T—n Silvaner
5 1 /X A‘-- —
— T .,-A‘A_A—A—A _"=5_' ~
/N A}
T T WeiRburgunder, Pinot blanc.
0 L p=tf—0—0 O
1964(1972(1975|1980(1985|1990|1995|1998(2000j2002|2004{2005|2006|2007|2008|2009|2010{2011/2012|2013
—#-Riesling 17,1118,8|118,9{18,9(19,6(21,7|23,1(22,6(22,1(21,1(20,6(20,8(21,2|21,7|22,4|22,6|22,6|22,6|22,8/23,3
—x—Grauburgunder| 131293234 (31(25|25|26(28|31(38|42(44|44|45|46|4,7|49|50/(5,3
—O-Weil3burgunder|{ 00| 0,7/08{08(09(12(18|22(26(30|32|33|35(36(3,7(39|41|43|4/4|4,6
——Muiller-Thurgau |14,1(21,8|23,4|25,0(25,3|24,8|23,5|21,3(20,0{17,3|15,0|14,3(14,0/13,8|13,7(13,6/13,6/13,4|13,1{12,9
—@-Sjlvaner 18,8/16,7|13,5|10,281|(7,7|75|70(6,7|6,1|56|54(53|53|52|52|52|52|5,1]|51
—Kerner 0010812814970 |7,7|76|70|65|56|46|43]140|138(3,7|36|35]|33(31]|3,0

Source: Statistisches Bundesamt
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Development of the cultivated grape surface
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for red wine varieties in Germany University
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o
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i
A
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Ao &
O . .
— 5 Schwarzriesling
0 O
1964]19721975(1980|1985] 1990| 1995| 1998| 2000[ 2002| 2004] 2005| 2006| 2007| 2008| 2009] 2010] 2011
—#-Blauer Spatburgunder|{ 18 {29 33|36 |45|62|72|82|93|106|11,4|11,7|11,8(11,8(11,8(11,7|11,7(11,8
—x—Portugieser 53147 (139(|30(32|43(44 4750|5049 |48 (47|46 |44 42|41 40
=™=Trollinger 17119119119 (222525262626 |26|25|25|25|25|24|24|24
—&—Schwarzriesling 03108(09110(15|120|21(22|24|25|25|25|24|24|24|23]|23]|22
=0~=Dornfelder 0206|1521 |32|44|6,782|83|82|82|81|80]|80]38,0

Source: Statistisches Bundesamt
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Structure of the wine production

In Germany
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Wine Growers

Cultivated Grape Area
Wine Production (2013)

98 000 ha in production
9.2 Mio. hl on Average (2010: 6.9)
26.000 > 0.3 ha (+ 30 000 < 0.3 ha)

Wine Cooperatives

(With own vinification and bottling)

Number: 111
Members: ca. 49 000

Surface under vine: 32 000 ha

Production: 2.8 Mio. hl

Sales (Mio. hl):

Bulk wines Bottled Wines
0.4 2.4

Wine Growers with Bulk
Wine

Number: ca. 10 000

Surface under vine: 36 000 ha
Production: ca. 3.4 Mio. hl

Sales (Mio. hl):

|

Bulk wines
3.4

Wine Estates Selling
Bottled Wines

Number: ca. 8 000

Surface under vine: ca. 30 000 ha

Production: 3.0 Mio. hl

Sales (Mio. hl):

Bulk wines Bottled Wines
0.4 2.6

Source: www.weinoekonomie-geisenheim.de
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Structure of wine bottling { Hochschule

: Geisenheim
In Germany University

German bulk wine: 4.(-):

German bulk wine: 0.2:

Import
Bulk Wine 8.5
| | Sparkling' Wineries ‘Still Wineries"
Export: 0.4 Production: 2.85 mill. hl Production: 9.8 mill. hl
Import: 0.85
\ 9.8 still wineries
in mill. hl 2.4 cooperatives
Bottled Wine 6.5 (5.5 Stat. BA) ( . hi) 2.6 estates
(Pearl Wine 0.7) \ 14.8 total
Export
Bulk Wine: 0.5
Bottled Wine: 3.1 </3'.'3 17.7
Sparkling Wine Still Wine

TOtal 210 m||| hl Source: www.weinoekonomie-geisenheim.de,



http://www.weinoekonomie-geisenheim.de/
http://www.weinoekonomie-geisenheim.de/
http://www.weinoekonomie-geisenheim.de/

POP structure of the German

¥ Hochschule

-O- Geisenheim

wine market 20213 (volume in Mill. hl, (%), Value in Bill. €) University

17.7 POP: home consumption o
(only still wines)
o DWI/GfK IfBM new
3.1 premise hi Volume (hl) Value (Bill. €) -
20 Estates and (6.00)
14% ' 27%| 3.9 cooperatives
' 329 2.2 (8 000) (In- und Ausland)
Home- 7%
consumption 0
31% 13% (10.00)
30% (4 000)
14.6
Supermarket, u.a. (3.60)
(50 000)
V)
48% 30% discount (2.50)
(15 000)
Summe 100% 14,6 6.8 (average price 4.65 €/1)

Source: DWI / GfK (2014) and G. Szolnoki, D. Hoffmann (2014)

Neue Weinkunden-Segmentierung, Geisenheim



German and imported Wines 2013 in

the German wine market (in mill. hl)

total

21.0

**

e |IW=imported wines, DW = German wines

3.3
Sekt

still wines

17.7

Source: own estimation by Dieter Hoffmann, Geisenheim

Out door consumption

b\

3.1

home cons.

14.6

POS

¥ Hochschule

Geisenheim
University

IW 0.9

Estates, Coop's

owos Wine shops

Supermarkets

Discount

** estimated total consumption, incl. not official reported private imports



Structure of the wine trade f tochscule
In Germany )~ Geisenheim

University

14 000 discounter
10 500 super / hypermarkets
4 000 wine shops; 70 % individuals
50 000 restaurants with wine, 90 % individuals
8 000 wine estates (direct marketing)
111 wine cooperatives (direct marketing)
Large number of offers by (e)-maill services (internet)

Source: www.weinoekonomie-geisenheim.de
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Margins and costs in Germany



Margins in the wine trade { Hochschule
-O- Geisenheim

In Germany Univessity
Discounter 10-20 % of the retail price
Super / Hypermarkets  25-35 % of the retail price
Wine shops 35-50 % of the retall price
Restaurants 70-80 % of the rest. price
Whole saler 15-25 % of wholes. price
Agents 2-20 % of price

Source: www.weinoekonomie-geisenheim.de
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German wine drinkers ... -O- Geisenheim
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are open-minded about the origin of wines,
are surfing through the offers on the shelf,
make their choice first by taste,

are price-sensitive, but not price-fixed,
choose their P.o.P. depending on occasions
love wine drinking.

Source: www.weinoekonomie-geisenheim.de



SUllIlllary: : Hochschu#le
L] - G L] ]
the German wine market is ... 7 Selsenrein

highly attractice because of increasing demand,
very competitive on quality, price and promaotion,
very complex through a large diversity of channels,
open-minded about wines from all over the world,
free of wine- and other taxes, excl. 19 % VAT,
strictly quality-managed.

Source: www.weinoekonomie-geisenheim.de
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Summary: D)~ Geisenheim

University

Wine market is still growing

German wines compete with cheap bulk wines
from all over the world

German whites and reds are on success

The premium market (=2 5 € a.m.) accounts for
40 % of volume and 62 % of value !

The German wine market is very dynamic !!!



¥ Hochschule

Contact D)~ Geisenheim

University

Prof. Dr. Dieter Hoffmann

Dieter.Hoffmann@hs-gm.de
Hoffmann.winkel@t-online.de (private)
(+49) 06722-502-381

(+49) 06723-1593 (private)
www.weinoekonomie-geisenheim.de



mailto:Dieter.Hoffmann@hs-gm.de
mailto:Hoffmann.winkel@t-online.de
http://www.weinoekonomie-geisenheim.de/
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